B e t t e r B u s i n e s s , S t r o n g e r C o m mu n i t i e s

Sussex Cricket

Creating a new ‘Twenty20’
CSR strategy for the
club that built and enhanced
relationships with key local,
sporting and government
stakeholders.

City

Airport
Managing
the strategic
transport and
onward travel
requirements
of the UK’s
most business
friendly
airport.

WASP
WASP

For more than 12 years WASP has offered a safe and inclusive place to play and learn
for primary age children living in Whitehawk. Over this time we have welcomed more
than 1,000 local children through our doors. From the end of the school day through to
5.30pm we provide a range of activities to around 82 children. This is our story;
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WASP offers a safe
environment for
135 minutes a day
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Rated ‘GOOD’ by

children attend
WASP every
week
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Over 12 years WASP
has looked after more
than 1,000 children

In the last 12 months, 3 pupils have improved
classroom attendance since attending WASP

Employment

24 working

4

The first cleaning company to signup to the Bristol Living Wage
campaign wanted a simple CSR
statement to use in tenders and online –
so that’s exactly what we gave them.

parents rely
on WASP

people work at WASP, half from
Whitehawk Community

Our clients

Our people

Strong relationships
make sure cleaning
is one job you don’t
have to worry about

We’re all trained
to NVQ Level 2 in
cleaning and support
services

Our economy

Our environment

Our 100% local
workforce supports
the communities in
which we work

We’re the first in our
industry to pay the
Bristol Living Wage

Ask about our green
products that reduce
your environmental
footprint

Enterprise Partnership to grapple
with and define the ways in which their
activities and voice can unlock social
value across the South East.

Innovation

app development

Supporting the development
of a bespoke app that delivers
environmental
impact
assessments in
post-conflict
locations around
the world.

Xmas

Combating
loneliness
with Friends
of the Elderly
Be a Friend local media
campaign reaching

Surveying
250 charities
to find out what
the changing face
of the third sector
means for them.

the Coast to Capital Local

digital
training

Bringing together Friends of the
Elderly, West Ham Utd and Barclays
to use the power of sporting
stories to combat loneliness
and isolation among older
people in east London.

care per
week
offered to
the most
vulnerable
children

Supporting the
Third sector

Working with

£
Our community

hours

A bespoke impact
assessment that
calculated and
communicated the
direct and indirect
benefits of the much
loved Whitehawk
After School Project

workshop

We’re the first company in our sector to sign-up to the Bristol Living Wage and our commitment to
recruiting, training and developing a local workforce supports the communities in which we work. Our
range of green products helps you reduce your environmental footprint. This is what is important to us;

225

1 in 4 children
require additional
support

referred 34 children to WASP in 2013/14

VALUE

We treat our clients, staff and the people and places around us fairly and
with respect.

Community

Social services and other professionals

SOCIAL

Our commitment - it’s what sets us apart

Contacts us for a free no-obligation quote or for further information:
T: 0117 314 2097 E: info@beavercleaning.co.uk

Whitehawk
After School Project

er

Our Story 2014/15

FutureProofCIC

2 million
people across Sussex
and Brighton.

Building
relationships with
key partners
and stakeholders
to deliver initiatives
that directly
reduce loneliness
amongst older people.

e: talktous@futureproofcic.com
w: futureproofcic.com
t: 07538 231 203

dinner

Social value
and the 3rd sector

Presenting to 50 organisations about
what the Social Value Act means for
charities and social enterprises and the

Sponsoring a
Christmas dinner
for more than
100 older people
from across
Sussex.

importance of
defining, measuring
and communicating
your impacts with clarity
and credibility.

